S stainability and Business:
4// Ihere be a Meeting of the

Makers?
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BIf vou really knew
SWhat good Is, you
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=— pursue it”
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Makers Make Ttheir Mark

PINK

THOMAS PINK
JERMYN STREET LONDON

WoOoLAICH WOOLEN MHLLS
“WOOLRICH, PA.

LEVI STRAUSS & CO.
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TYRWHITT

JERMYN STREET
LONDON
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Makers Make Their Mark:

POLO JEANS COMPANY

LA




por Hill Farw, Lavetsn, g U
750ml  45Laleivol










21
pal T R

AAA.‘\[Aa. L N T T

'. e e e Tt N M e .,..,:—.- :':5-
h"fﬁ'i,':‘\'( Py

. [ . ’

1L a8 -
4 S o R oy

: B S N Al
| »m T A
- - Afr"! 31!

- e
S
= 3

8

- - ; r,




o) ¥ 53110 7Y ] L
AR co suox: "U\‘  FAETUS e
y = ”x f"i Qnr >

-‘._,.-\_







momen . - | T

"""}"m“ .

.",| )
.

- < S
N . s ek
o v ¥ . o —-——f . "’

"‘-'t‘m_!':??“mm'".. A
“‘ —i’" B Tk o TN

m :1'!; .;3-“',16',




SINGLUNMIETNAM FA !\(:gy

| —
§ S —=ai ’ W Ty
StarhighrSponwesrand Star Fashien Project ‘\




PearifRiver Delta Guangzhou




-
LR A

P Lt
Glangbu 4

N |

. 1-1hn -l‘ L

»
| _ERT e Wi
LLL LR

L s
P T et LU ]

‘ "e
\.5':“ oA

- .‘.. - ‘!Il

FIAN - T A o
Ldavin (ian




S The Users
oYear: 1 c.e. 200 million
year: 1800 1. oillion
Y"- 2011 6.9 billion

“S\ear: 2050 up to 10.5 billion

—

OU.S. 2010->311 million
oJ.S. 2050>420 Million




he Middle Class Users s+

JZO Global Middle Class: 1.7 Billion
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‘;;:2030 Global Middle Class: 3.6 Billion




T

iz

Typ—

e




.\
SAWESthirds ofubusinesses are

Siiiengthening.their....
forr., itment to sustainability;

2001 study of 3,000 Bus. Execs. by....
% V[T Sloan Management Review
e Boston Consulting Group.

Study: Companies up commitment to sustainability
February 10, 2011




Dregressionrof Sustainable Initiatives

Sz OL0=2( 0; “Turbulent Teens“™
Crisis, Clarity, Action:

2 2020 050: “Iransformation-Time":

- aner energies, energy reduction
| t;' [estyle Changes

——
- .’
- —
— L -

— =PDiverse Partnerships

— “Creative Product Development-Closed Loop
— Food, Water, Farming Efficiencies

— [echnological Advances

*World Business Council for Sustainable Development




Sustainable Business Institute

SEMVISSIC — —

ieFENnefit the publlc through outreach
e VeSS at* ERCOUragE BUSINESS I EAdErS
LONEEntiRY, create, implement and
cemmunicate economically viable

~L~ Stainability practices.

—

ember Companies focus on:

— Energy Efficiencies f«zr.,\
— Pollution Prevention e‘a
N

— Outreach to Employees and
Consumers
— Brand Building




@biaer Organizations

BihE United States Business
w cll' for Sustainable
DEVElopment

= orld Business Council for
f—‘-_f:’ustamable Development

o\\/orld Economic Forum

® The Sustainable Consumption
Initiative
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100MVest. Ethical Companies:20105s

SMANEading international think-tank
dedicated to the creation, advancement
glErsharing of best practices in business
SBHIES, corporate social responsibility, anti-

& corruption, and sustainability

e

=huLps//ethisphere.com/about-ethisphere/
- 4 Ethisphere Institute and Council}

® 14 Companies from Fashion & Related
Industries




UNSGIopEIFCompact: Study. of; CEO S

I

SESiitveyed 766 CEOs around the globe —

SaStstaimabilityawillibe critical ito the future
SIICCESS ol their companies

BSHstainability a source of cost efficiencies and
evenue growth

= HEEOs belicve that, within a decade, a tipping

= ,pmnt could be reached that fully meshes
‘sustainability with core business — its capabilities,
- processes and systems, and throughout global

supply chains and subsidiaries

* 81% agreed or strongly agreed that “these 1ssues
are fully embedded into the strategy and
operations of my company’’ (up from 50% in
20(




imberiand

£) 03 2010 Dashboard. pdf (application/pdf Object) - Mozilla Firefox
File Edit View History Bookmarks Tools Help

@ - c A 1a} g http:/fcommunity .timberland.com/Resource _jQuarterlyRieporl:ﬁ?,l'Q;2010 Dashboard.pdf ;L,J; v ‘ }t.’, - \Vee Spirits i !
} LZH i VeeV i abetterw... i @ Fashion Institute of ... = | ; H Department Stores - ... } #* Q3 2010 Dashboa... &3 l Sustainable Consum... i \j Sustainable Consum... IE

BBA& €« 00 o @l T

-~
Timberland Quarterly CSR Reporting: Q3 2010
Performance Dashboard
CSR Quarterly Dashboard
s This dashboard contains metrics that are reported quarterly to our many stakeholder groups. They are reviewed by our CSR team and CSR Board Subcon —
[ mary. Earthkeeper.com/csr to scale the conversation to a broader set of stakeholders. All of this feedback helps our company refine our CSR strategy.
! Pillars Energy, Product, Workplace and Service
= R to Beli Provides a consistent and cohesive way for the CSR team to engage our internal and extemnal stakeholders around CSR progress. Enables us to be accou
- CAR0N I ereve initiatives. Helps us prove the retum on investment (ROI) for CSR at Timberiand.
- Key Initiatives Carbon Neutrality target, Green Index, Assessments & Remediation, and Path of Service Program
- Key Performance Indicators
Pillar Goals Category indicator Annual performance
2007 2008 2009 Q120
GHG Inventory Metric Tons of Carbon Emissions” 23,037 18,097 16,273 4118
Renewable Energy as Percentage of Total Energy
1. Carbon Neutral (Energy) Renewable Energy Use? 4.99% 6.67% 11.63% 11.27
Supply Chain Metric Tons of Emissions for Footwear Factories 448 902 6.12¢
Green Widex Avefagg Green Index score (weighted by 667 513 5.49
production) 5.87
. Average grams/pair of Volatile Organic
i le-to- le P
o 2. Cradle-to-Cradle Product |Chemicals Compounds (VOCs) 749 68.1 609
Raw Materials Percentage of total cotton sourced that is organic' 7.35% 18.10% 53.69'
€ Parrantane nf fnntwaar nenduction in "Hinh Riak™ !
11.00 x 8.50in < | | >

Done @ | Secure Search l .77‘ a

:’,’ start ¥7) Q3 2010 Dashboard. ... B2 Microsoft PowerPoaint ... O sustainability-Semina. .. Vo Q ) 3127 PM




Jimberiand

SRPerrormance Dashboard:
SEnergy '
-~ ;) DOLICE
SAVorkplace
Sservice {5 million trees program}

Timberland’s code of conduct:
To create measurable and
sustainable impact in the lives

of our workers, the communities where we live and
work, and

the environment we cherish through strategic
relationships

and investments that unleash civic potential, build

capabilities, and convene stakeholders in common
purpose.

http://community.timberland.com/Reporting-Downloads




) Welcome to §ishman it Tebin - Moziila Firefox
e [t Yew Mgtory Doolmwks Jooks eld

“ v c 1 NeEp: [ v fishonantobin. comfoonpanv onment, Mook -" = Fahman & Tobin, Inc

| Webconve to Fishman &... 03 | [[J Corporate B Sodsl Resgons About Us - Sustanable Busi Scstanabiity: Not What Yo Member List | BSR | Sustan

-

tobin ONiccesr I FFatandand r o onNev90 Yeans;

Mo | Peasd Uls | Cocdact Uin

Enviconmental Overview

Chck to rosd mar e of o conrporve inttistives & “greon™ Businoss precticos

! ' : fohin - M
Done c‘ p F“I"!"%)‘ -

;mn ) Wk Lo Fishwnan T mcoscts Powerfort ... | T Sustanetity-Senens. . AL TN > Q;J!!' 12:46 PM

e http://www.fishmantobin.com
corpenvironment2.html




Patagonia

. WOl /MWW Patagonia.com/us/environmentalis

- e
) Patagonia - Environmentalism, Environmental Activism: Campaigns, Essays, Environmental Grants, Conservation Alliance, 1% For the Planet - Mozill... [= [[& [
g paig ¥ (=)
File Edit V¥iew History Bookmarks Tools Help

@ - c }( {ar | - http:/fwww. patagonia.comfusfenvironmentalism f:,’ - ‘ :‘,’ ~ patagonia /'_l
| [;‘1 1 VeeV i abetter waytod... ] @ Fashion Institute of Techno... | l H Department Stores - Indust...;#d - Patagonia - Environme... £ I C] Sustainable Consumption | .. I - I -
"~
Call us anytime: 1.800.638.6464 site search - keyword or style # a |
Shop Clothing & Gear Environmentalism Video & Music Blog -+ ‘@_? My Gear Sign In | Sign Up
Environmentalism

Environmentalism The earth faces a freshwater crisis. The more water we use and waste, the harder
it is for animals and plants to survive. Learn more about Our Commeon Waters,
Patagonia’s new environmental campaign.

Gulf Crisis Response
The Footprint Chronicles
Qur Common Waters
Wwhat We Do
Environmental Essays
Environmental Issues

v
Done

~'i.' stard ) Patagonia - Environm. .,

EZ Microsoft PawerPoint ... 0§ Sustainability-Semina...
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Seglchi & Saatchi

SRIIENBItE Program

SR ESETVIceConstltig rm focused on
fecnivating companies for good" by helping
mgr shape and expand their CSR,

S alnablllty, Citizenship, and Social Good
== 131t1at|ves Focused on four streams of
— sustainability. Social, Economic, Environmental
and Cultural; ‘Making Sustainability Irresistible’.




Jihe Business of a Better World:

PAorks with businesses to create a
just-and sustainable world

e

—
T —

~ 9250 member companies: 51 from
— Fashion & Related Industries




Clothes"Makers Join to Set “Green
SEOrEe“NYT 3/1/2011 |

SESiStalnable Apparel Coalition,

SNerEa e al sustainability“score” to rate all
Eproducts and label them for consumers
=sA/al=Mart, Penney’s, Hanes, Patagonia,

—

P
—
—

= Timberland, H&M....30 founding members




e Sustainability Consortium™"

SMPIVES scientific research and the
cjg yelopment of standards and IT tools,
i) fough a collaborative process, to
== ¢nhance the ability to understand and
' address the environmental, social, and
economic implications of products




Sustamablllty and
E Business:

= W/// There be a Meeting
| of the Makers?
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'r
//SloanreV|ew mit. edu/sustalnablllty/
r

'r re //sustamablebusmess org/2.html

J oepsIWwWw.wbcsd.org/web//projects/
ZroIe/V|S|on2050 Summary_Final.pdf
71ttp://www.usbcsd.org/

® http://www.sustainabilityconsortium.org/

e http://www.unglobalcompact.org/news/
42-06-22-2010




